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Abstract

Shamali, Najeh Ahmad Abdul Jalil (Role of Public Relation in The 
Activation of The Relationship Between The Institution and its 
Audience –Case Study on a sample of public Miyahuna), a thesis at 
Yarmouk University for the year  (supervised by Dr.Hatem 
Alawneh).

This study aimed at “(Role of Public Relation in The Activation of The 
Relationship Between The Institution and its Audience –Case Study on a 
sample of public Miyahuna)” so as to elaborate the role of public relations 
in Jordan Water Company (Miyahuna), and extent of applying 
communicative activities from the prospect of the audience benefited 
from services submitted in Amman, Using the survey method on a sample 
of  people 

The study arrived at the following  results : 

. Results of the study showed availability of information on 

(Miyahuna) for the external audience. These information 

acquainted through various sources topped by media means. 

. Results shown that (communication and awareness) uses means of 

mass communication in a relative manner and that press occupy 

the first class with an average of ( . ), while the company use 

the personal interview with a low degree and an average of ( . ).

. ( . %) of study sample answered “strongly agree” and ( . )

“agree” that the company is not concerned with people views 

attributed to the fact that the company is the only entity that 

provide water services to people in Amman. 



. Study results shown that claims division in (Miyahuna) is the first 

communicative mean to realize people claims with an average of 

( . ) and deviation of ( . ).

. Results shown that (communication and awareness) doesn’t 

conduct studies to know people views,  answers of ( . %) of the 

study sample were “agree” and “strongly agree” on company rule 

to conduct studies. 

. Study proved that means of (communication and awareness) 

represented by brochures, leaflets, and researches of public 

relation and evaluation of public relations are not effectively used 

in building the company image in minds 

. Study found that the main obstacles in( Miyahuna) that hinder  the 

performance of the public relation (directorate of communication 

and awareness) are nepotism and personal relations with a high 

average of ( . ) then private visits with a ration of ( . %) and 

an average of ( . ).

. ( . %) of the study sample Answered Public Relations not 

interested in the views of the public.  
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